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Aligned with our vision to be a leading player
In shaping the future of vital sectors that
drive global prosperity and growth, the UAE
continues to bring together nations, markets
and industries to discuss vital issues that
Impact the sustainability of economies and
societies. The UAE is committed to providing
an exceptional standard of living for all
people living in the country, as part of which
we place the highest priority on ensuring
food security and creating strong and
resilient food supply chains and ecosystems.
Furthermore, we seek to foster the sharing
of knowledge and advance the adoption of
new technologies and solutions that promote
equitable access to food resources and the
sustainable production, distribution and
consumption of food worldwide.

H. H. Sheikh Mohammed bin
Rashid Al Maktoum

Vice President and Prime Minister
of the United Arab Emirates and
Ruler of Dubai
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Exhibitors from
o 125 countries

For the first time ever,
recorded visitor growth
from international markets
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Larger show size
than previous
editions

¥ -
L] k- . - ;
] f il & " _# I I ;-
L . o 1
[ i " ) =] -
- . i I o v
g y b ) W :. i ... |
] : - ks > i’ B
L4 . F .
Loy e A\ |
N X 3 | I.I‘ (™
g 3 i =
Pl | N = ¥ [ F
. - | S ] - AR . . \ A |
- - T 1 \ d
1 1 = - ] LB 5 18 !
e T ] i i = i v s o - — - i
LT F 7 eild ! T
;. = - 5 A . !
i : k. i BB L ;
o -_-_- b ':' A h o o
‘f".. y 1 % o e - o : e
3y 7 L L, - - ] I L]
- | - '.': - F s ! AT
F : i ¥R — : £ i
i e ” &l ! e ! - - i. 4
Iy & ba = 4 | Ly - 2 - a =
i [ i s L i . !
# o . . e . ¥k Bt - L A
i X - I f W d el - e = 1
v - | % . i | LT 'y
. v St . i i & 5
‘_ Y .".- i - 1 e “ o _.:I: '
1 | . ™ J .
I . e
i "

Visitors from o R RN
195 countries A D e SERASE SIS S



Gulfood exhibitors

areex;\eit)lftrg ;2 : . - -- Gulfood exhibitors
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exhibitors reported N _ | “exhibitors secured
a healthy ROI N o - - a deal-during
L B . L Gulfood 2023,
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REGORD EXPANSION AGRIEVED 10000 -
WITH GULFOOD PLUS

new exhibitors,
Including first-timers
new to the show
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RECORD-BREAKING
ECONOMIC IMPACT UNI

ON THE SHOW FLOORS®

Over

USD$ 12BN

Worth of Trade Deals

CKED

Gulfood 2023
increased YOY to

USDS1.4M
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I CREATING AN EVER-LASTING

IMPACT ON THE WORLD'S

. FOOD & BEVERAGE INDUSTRY




GLOBAL FOGAL POINT FOR
FOOD TRANSFORMATION

66

Gulfood is a hub and presents a captive
audience looking for premium produce.
We've been coming for over 10 years as we
really take this market seriously. We also ship
g export about 300-million-pound worth of
e e goods and produce for food and drinks to

I G . 0 AN the MENA region and we expect that to grow.

James Keating

Head Of Consumer Industries for EMEA . . . :
_ Regional Director ME | We have been participating in Gulfood since 2009

i i & th th of thi ‘s exhibition i kabl
We are a billion-dollar company employing Scottish Development the grOWb O f IS yearas (er Il | LOH IS rekmar able
23,000 people. We have never seen such International — the number of visitors g deals that too
a show opening, made over 100 high- place are amazing. This year we lgunched new
quality Contactsland fully expect to generate TR S prpduct;, Including soft dr.mks (Kinza) & energy
double-digit incremental revenue as a result — cales volume throughout the shw. We concluded
of the show. As the largest F&B platform in :

deals at Gulfood 2023 amounting to almost

the world, Gulfood is making a huge positive . | *«i: 20 million US dollars
N | « -

impact and has clearly positioned itself as

the industry leader
Bandar Okrin

Tolga Sezer CEO
CEO Jameel International Foodstuff
Solico Group Trading L.L.C




ENABLING

Absolutely fantastic, seems like
every year it is getting more
and more mature!

Abbas Khan
General Manager

Regency Group Grand
Hypermarkets

The event was truly spectacular,
inspiring and full of ideas - an
extensive range of products
worldwide, represented by

equally passionate professionals,

& innovations.

Abd Elaziz Essam
Marketing Manager

Minlo

Gulfood is one of the most important
events in Asia. In fact, it's a collection
of events clustered into one event.
Gulfood not only collects so many
products, brands, food technologists,
manufacturers, producers, traders,
distributors and exhibitors under

one roof. It also facilitates great
conversations around the topics

that are most important to humanity
now and for generations to come.
Sustainability, environment, technology
and the way all these interact with each
other to create solutions and impact

is truly an achievement of this show.
The conversations were organised
under different themes and the experts
moderating and educating the general
public were of very high quality. In 5
days, this show achieved so much that
research institutes around the world
could not have made the same impact.

Abdul Ghafoor
Managing Director

Penguin International
FZCO

66

Gulfood for me was a place to see
iInnovations happening around the
world in the Food Industry. Also, it
helped me understand where the world
is headed in the next 5 years. Gulfood
IS much more than a place to meet
buyers and suppliers it's a platform that
showcases developments happening
around the world.

Jai Goenka
Partner

J S Import Export




BRINGING TOGETHER
F&B GOMMUNITIES
FROM AROUND THE

WORLD TO SHAPE
THE FUTURE OF FOOD

TOP 20 VISITING COUNTRIES
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United Arab Saudi Arabia India Pakistan Egypt Iran Oman Kuwait Jordan Turkiye
Emirates
N 40p A
< 0 I ® e F z » =2
Iraq ltaly Bahrain Lebanon China Russian United Israel Qatar United States
Federation Kingdom Of America



GULFOOD

INCLIRE

The burgeoning African
F&B market, Sustainability,
and Web 3.0 technology
in the food industry were
the top topics of interest
for Gulfood Inspire

attendees
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Speakers new
to the show

-

&

89

International
speakers

. . 15“+ .

Experts from 30
countries shared
original insights
into industry trends
& opportunities

&
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FOODVERSE WAS THE

FIRST GLOBAL FOOD__
IN THE METAVERSEg

EXPEHIEN IE

(DD
VERSE

Culinary innovations
reaches new heights
in a fully immersive

Web 3.0 journey

FOODVERSE PARTNERS

Sessions by key tech - CCAzmmn~ Sk THEWAR | D=CA4
partners from across ADVISORY
the world
@ Hedera CREATE °oveit
PROTOCOL
1’ .

v OV hiimans

AKSHAYA



THE WORLD'S ONLY LIVE PLATFORM REFLEGTING THE
DIVERSITY OF THE GLOBAL CULINARY LANDSGAPE

More than

GULFOOD .

TSP 8“/

-II-A @ L EE of attendees highly rated
™ Masterclasses New dishes created Top Table agenda, chefs,

and masterclasses
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ESTABLISHING DUBAI AS THE GLOBAL
CULINARY GAPITAL THROUGH CITY-
WIDE DINNERS CURATED EXCLUSIVELY
BY MICHELIN-STARRED CHEFS

Maaemo  ARMANI / RISTORANTE

— = AT -3
o S Basque
s Do Gt Kitchen
rd 7 .
folly A, ossiano




GULFOOD L o =% ' UNITING GLOBAL CULINARY TALENT
gfﬂzfrx e L P ON ONE STAGE, AT THE INTERNATIONAL
Y e FINALS OF THE YOUTHX YOUNG CHEF
"‘ =7 , CHALLENGE

4 TEAMS FROM INDIA, u.\*\ -
THAILAND, MEXICO & UAE
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WINNING TEAM
SOFITEL DUBAI THE OBELISK

awarded a one-week internship
with Heinz Beck in Italy




Gufiod|  THE WORLD'S BEST, POWERFUL
TEEIEE - FOQD INNOVATIONS UNVEILED
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BEST DAIRY PRODUCT BEST PLANT-BASED PRODUCT BEST MEAT OR POULTRY PRODUCT BEST FROZEN OR CHILLED PRODUCT BEST SAUCE, CONDIMENT OR
Lactose Free Dairy Soft Ice Cream Nudie Snacks Cauliflower Crisps XTREME Strips — Flamin Chili Date Sugar Based Macarons PRESERVE PRODUCT
Eatopia Honey Jam

BEST BEVERAGE PRODUCT BEST SUSTAINABLE PRODUCT BEST HEALTH AND WELLNESS PRODUCT BEST ORGANIC PRODUCT BEST PACKAGING PRODUCT
Tea in Citrus El Gusto Drip Coffee Eternal Youth Beauty Bites Black Garlic Flower Buckwheat Chocolate with Coconut



WE GREATED A
MOMENTOUS SHIFT
TOWARDS SUSTAINABLE
FOOD PRODUCTION
WITH OUR NEWLY-
LAUNGHED GULFOOD
GREEN INITIATIVE

”. 1%

1

WINNERS

o Y|S|tOI'S endorsed the Food Waste Green Food Innovation Green Foodservice Sustainability Professional Sustainability Company
o IMm porta Nnce Of the N ery Management Award Award Industry Award of the Year of the Year

launched Gulfood

Sty @Spineys Vi e

Emma Banks
Vice President of F&B




GULFOOD
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The first international
tree-planting
campaignin 4
countries, €nabling
families and loecal
communities to oy
become self-sufficient":

EcoMatch

o + Carbon
¥ COUNTRIES sequestered over
lifetime
Trees UAE, Indonesia 1 25“ “““ ﬂ KG
Ecuador, Uganda ’ ’ *
planted J CO2
e
3,; GlobalForest
Powered by § EcoMatcher ™ e
B RAS
(1
\
S ) To see all details of each forest, click the
e e TN forest icon in this map
\
k. 3 Gulfood Forest
G %
et WY Gulfood '
Gulfood Forest 5,000 T;;es
= Gul()od (. ' RSN se(iester to date:
\;_h Y08 45,810.2 Kg CO2
1,250,000.0 Kg CO2

F oo
-]

~ b Click to see what we did and plant your tree ngw!
https://www.ecomatcher.com/gulfood/ §W

ia -' -\_%



—. Gulfood
cpn nexions

CREATING LIMITLESS

—
CONNECTIONS -

100K

CONNECTIONS
MADE

1R

CONFIRMED
MEETINGS




ENGAGING OUR COMMUNITIES
WITH UNRIVALLED REAGH
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6 M + 2 8 M ; 8 M +
I ®
Total impressions on Total impressions on Total impressions on Total impressions on

INSTAGRAM FACEBOOK LINKEDIN TIKTOK
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I 6 “ M 55 /o Gulfood 2023 was selected by
b TikTok as one of their 'Top Ads’

e et (0 e s o et I I digital ad growth in user social iIN the TikTok Creative Center

impressions platforms



MARKETING & PR OVERVIEW
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*2.4m website
sessions from
226 countries

rGul ood

NO OTHER
F&B EVENT DOES

20-24
bt

REGISTER TODAY
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1.4m new website
users with 38%
female audience

IT LIKE

= 5.66 km/h

3

OUR BIGGEST

Gu,/ops EDITION YET

20-24 FEB 2023

Things To Do

Your essential guide to the very best things to

do around Dubai

OUR BIGGEST Il
ERITION Yi—

160m ad impressions
served in just 3 months
across 20 markets

=2 5.66 km/h

I- 20-24

Gullood W FEB 2023

Things To Do

Your essential guide to the very best things to

do around Dubai
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4.2m organic impressions
with the engagement

rate 60”* higher than the
iIndustry benchmark

CoRgForeEn | Mingheils S mluulpv l )

Gulfood 2023 puts the spotlight on
sustainability

0 prinritise sustainable 3

Campaign diversity in ad
formats, markets & channels
led to record-breaking growth
& engagement rate, 60% higher
than the industry average



THANK YOU TO OUR SPONSORS

Platinum Sponsor Category Sponsor Category Sponsor Street Food Festival Gold Sponsors Top Table Sponsor Registration Sponsor
Beverage Pulses & Grains Sponsor
2 4 AMERICANA % S oy NS
|ICO . : < Sadia wilmar

dainllall | SUPPLE TEK Uao INTERNATIONAL

= o, gourmet bakes
AL JAMEEL INTERNATIONAL GRAINS OF HONESTY MODON S

Lanyards Sponsor Visitor Badge Sponsor Silver Sponsors Carrier Bags Sponsors
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INVESTING INTHE FUTURE
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PREMIUM QUALITY TEA

Mobile App Sponsor

Sustainability Partners Official Radio Strategic Knowledge

Station Partner

(AR N
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Headline Media Partners

HOTELIER CATERER

MIDDLE EAST



THANK YOU TO OUR MEDIA PARTNERS

CATERER HOTELIER Hotel¢Catering MM

DDDDDDDD MIDDLE EAST ho pltalltg

pportuni ities in hospitality

ZGRICULTURE  Hospifalitynews — dubaieye hi duboua

YOUR GATEWAY TO THE MIDDLE EAST AGRIBUSINESS MIDDLE EAST -IO 8 8
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INTERNATIONAL MAGAZINES AR S Bk _

food&beverage

www.allfoodonline.com
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[ MAGAZINE | WEB PORTAL
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